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6 5% ALL TOBACCO PRODUCTS
ARE UNAWARE THAT IT IS ILLEGAL FOR CIGARETTES TO
BE SOLD IN CANDY/FRUIT FLAVORS. OF ADULTS AGE 24+
c 0 u NTE R CounterBalance is a statewide education effort by the Vermont Department of Health working to raise
awareness ahout the dangers of flavored tobacco products. Between December 2016 and February
2017, volunteers collected 2,098 surveys from a convenience sample in 230 Vermont zip codes to

assess what Vermonters thought about the appeal and health effects of flavored tobacco products.
Download the full report at www.CounterBalanceVT.com/Flavored-Tobacco-Survey.




